
Exhibit G  

Jordan River Marketplace Agreement for the Development of Land 

Retail Sales Mix 

It is the intent of the parties to develop the Improvements into an “international” marketplace 

with a unique collcetion of specialty retail outlets that sell products related to specific cultures or 

regions of the world.  These are products which a reasonable person would identify with a 

specific country, culture or a geographic region outside of the United States, except that this may 

include indigenous cultures within the United States.  To further this intent of the parties, the 

developer agrees to the following retail/leasing restrictions: 

 1. “International Retail” shall be defined as retail locations within the Improvements 

that sell retail products, food or food service which a reasonable person would identify with a 

specific country, culture or geographic region outside of the United States, except that this may 

include indigenous cultures within the United States.    

 2. One large International Retail outlet may be designated as the “Anchor 

International Retailer” and shall be exempt from the square footage requirements of these 

restrictions. 

 3. Except for the Anchor Retail outlet, at least 80 percent of the total square footage 

of all retail space within the Improvements shall be leased or occupied by International Retail 

and shall conform to these restrictions. 

 4 Each International Retail outlet shall provide to patrons a retail product/food mix 

in which at least 80 percent of the products and/or food is easily identifiable to a reasonable 

consumer as being related to a common culture, country or geographic region of the world other 

than the United States, except that this may include indigenous cultures within the  United States. 

 5. Excluding the Anchor International Retailer, no more than 40 percent of the total 

square footage of the retail space within the Improvements shall be devoted to the sale of 

products or food representing one country, culture or geographic region outside of the United 

States. 

 6. The Improvements may include no more than five (5) “chain” International Retail 

outlets that shall occupy no more than 35% of the total square footage allowed for the retail 

development.  Except as provided below, no other “chain” International Retail outlets may be 

located within the Improvements.  A “chain” International Retail outlet is defined as a Retail 

Outlet which has at least 15 other locations that share at least one of the following 

characteristics: 

  a. same method of operation 



  b. color and/or architectural scheme 

  c. same products or menu for sale. 

Any International Retail outlet that meets at least one of the following criteria is exempted from 

the prohibition set forth in this paragraph 6 and may also be located within the Improvements: 

  a. An International Retail outlet who is a member of the World Fair Trade 

Organization. 

  b. An International Retail outlet, at least 50 percent of whose products 

offered for sale carry a Fair Trade Label. 

  c. An International Retail outlet, at least 80 percent of whose products 

offered for sale originated in the country, culture or geographic region which they represent. 

 7. Retail Outlets shall be encouraged to use interior and exterior  decorating schemes 

which help consumers to identify the country, culture or geographic region represented by their 

products or food. 

 8. These requirements shall be placed in recorded Conditions, Covenants and 

Restrictions that shall be approved by the City, enforceable by the City and cannot be 

changesdwithout the City’s permission, or in the alternative, these requirements shall be enforced 

through deed restrictions in favor of the City that accomplish the same purpose described herein.  

The enforcement mechanism shall be determined and implemented at the sole discretion of the 

City. 

 

     


